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Forrester estimates that 75% of 
the sale is over even before the 
sales team is contacted.



We are a result-driven 
Content and Digital 
marketing agency 
specializing in integrated 
strategies and planning 
with complete focus on 
customer engagement and 
optimizing conversions.



Content Marketing works!
56% of marketers believe that personalized 
#content promotes higher engagement rates 
says @IBM

#Contentmarketing leaders experience 7.8X 
more site traffic than non-leaders says @kapost

#Contentmarketing costs 62% less than 
outbound marketing & generates 3x as many 
leads says @demandmetric





What do you need to create 
a successful content 
marketing strategy?



1. Long-term vision and 
customer focus

Content 
Strategy
All the content that you 
create has to be folded 
under a common 
thought process and 
clearly articulated vision



Simple idea, 
powerful message
• Small is big and powerful

• Content is crucial

• Accuracy is paramount

• Audience is diverse

• Message – sharp and clear







2. First impressions count. 
Focus on your calling card

Website
Structured for fresh 
content

Responsive

Clear value proposition 
articulation



Your best calling card (on all devices)

https://www.tarams.com/
http://www.wolkensoftware.com/
http://capillarytech.com/
http://www.globaledgesoft.com/


Websites are still considered 
important by marketers



3. Outsource your process 
and content development

Research and 
information 
collection
Highly customized and 
contextual



Why is content being created?

Yorke Communications-Paul Writer Red Book of Content Marketing August 2016



Get Content Created for Different Stages of the Sales Funnel

• Social Media , SlideShare,

• Infographics, Videos, 
Search

• Whitepapers

• eBooks

• eMailer

• Video

• Blog Posts

• Articles

• Newsletter

• Brochure 

• Case Study

• eMailer





Differentiation can only come through clear 
unbiased messaging

Blogs and Points of View

Repurposed Infographics

Explainer Videos

State of the Market Documents

[Articles, Surveys, Capability Notes]





What’s the process

Constituting the 
team

On-boarding 
process

Activity plan and 
Value Prop –

Setting 
Expectations

Delivery
Customer 
Reviews

Project Sign off

Delivery = Persona Creation, Research, Writing, Review (including Editing)





4. Architecting is more 
important than writing

Analysis is 
important
Writing comes naturally



Content generation requires strong 
architecture

Yorke Communications-Paul Writer Red Book of Content Marketing August 2016



Content 
development
Architecting and writing are two separate 
activities

Use resources with the ability to connect 
trends and thoughts

Don’t hire content writers 
but content thinkers

Yorke Communications-Paul Writer Red Book of Content Marketing August 2016



5. Strategy must be 
evaluated based on 
outcomes

Look at 
outcomes
Outcomes will 
determine the success 
of the program and your 
personal success in the 
organization







Pillars of the strategy

Long term vision and customer focus

Focus on your calling card

Outsource your content process

Architecting is more important than writing

Strategy must be evaluated based on outcomes



How do you proceed?

Without strategy, 
content is just stuff. 
And the world has 
enough stuff 
Arjun Basu

You need to create 
ridiculously good 
content – content 
that is useful, 
enjoyable and 
inspired
Ann Handley

Good content is not 
storytelling. It’s 
telling your story 
well.
MarketingProfs

Tap it right, and it keeps on giving



Thank you




